USA-9 QSRS/RESTAURANTS of the WEST PALM BEAGH DMA!

Brand New Data as of January 31, 2026!
Compiete Demographic & Media Use Profiles
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This is how the Bloomberg Terminal is becoming the
backbone to financial businesses of the future - The..

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Quick service restaurants used past 30 days: Bud's Chicken & Seafood Sit-down restaurants used past 30 days: Duffy's  Sit-down restaurants used past 30 days: Ale House  Quick service restaurants used past 30 days: Pollo Tropical ~ Sit-down restaurants used past 30 days: Too Jay's
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CHICKEN & SEAFOOD

5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOQD in the past 30 days.
Typical Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 52.8 years old (.8%
younger than average) and have a $84,006 (20.3% lower than average) annual household income.
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood
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8.2% or 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.

MME]:YS ) wpn Typical Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 58. years old (9.% older

e than average) and have a $121,585 (15.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
. White
Black/African
= who Used DUFFY'S SPORTS
8. 2% GRILL in the past 30 days

American
= Remainder of WPB DMA

Asian |
%M vs. %F =%

53.5

1,002,088

Average Age 5 3 . 0
Total Persons: # Persons 941,910

Hispanic

1 11785:269 Men Men Women Women #who Used DUFFY'S SPORTS GRILL inthe past 30days ~ WWPB

R
._u- HHI of Target vs. Market:

Age Cell Demographics of Target vs. Market: Average ~ge:

Adults 18 or older

= who Used DUFFY'S SPORTS GRILL in the past 30 days uwes <$35K HHI
$35K-$50K HHI o
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI

$150K-$250K HHI

7.2%
R o s

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 70+

m who Used DUFFY'S SPORTS GRILL in the past 30 days m WPB

DMA Scarborough R1 2026: Jun25-Jan26 Qual Intab 169
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg HHI: $105,392

Sit-down restaurants used past 30 days: Duffy's



Typical Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 54.8 years old (3.% older

WPB 5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.
than average) and have a $120,660 (14.5% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Ale House



Pollofropical

CITRUS MARINATED CHICKEN

5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.
wpn Typical Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 48.9 years old (8.1% younger
than average) and have a $95,210 (9.7% lower than average) annual household income.
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Quick service restaurants used past 30 days: Pollo Tropical
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3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days.
wpn . | Typical Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 64.4 years
. |old (21.% older than average) and have a $142,655 (35.4% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Too Jay's



CHICKEN & SEAFOOD

5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOQOD in the past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 30.8% less likely to be a
college graduate, 2.2% more likely to work full-time, 30.2% less likely to be married, 24.1% less likely to
be a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



SPORTS GRILL

DUEFYY

Weg

8.2% or 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.
Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 12.9% more likely to be a
college graduate, 18.3% more likely to work full-time, 37.7% more likely to be married, 28.7% less likely
to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Duffy's

2114t ¥ Stage in Life: Adults 18 or older
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= who Used MILLER'S ALE HOUSE in the past 30 days

5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.

Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 7.% less likely to be a college
graduate, 11.1% more likely to work full-time, 36.3% more likely to be married, 29.6% less likely to be a
parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Ale House



Poliofropical

CITRUS MARINATED CHICKEN

5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.

Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 1.8% more likely to be a college
graduate, 23.% more likely to work full-time, 13.4% more likely to be married, 62.% more likely to be a
parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Pollo Tropical

114 | Stage in Life: Adults 18 or older
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3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days.
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 70.4% more
likely to be a college graduate, 3.1% less likely to work full-time, 45.5% more likely to be married, 56.1%

less likely to be a parent of 1 or more children und
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Sit-down restaurants used past 30 days: Too Jay's

114t b Stage in Life: Adults 18 or older
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5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD in the past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 15.3% less likely to own
their home, 12.6% more likely to own a lower valued home, 12.9% more likely to have a single-family

home, .4% less likely to have a dog.
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| 8.2% or 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.
wpn Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 10.9% more likely to own their

home, 2.9% more likely to own a higher valued home, 14.4% less likely to have a single-family home,
16.5% more likely to have a dog.

DUFEYY
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5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 21.7% more likely to own their
home, 10.% more likely to own a higher valued home, 9.9% less likely to have a single-family home, 5.2%
|| more likely to have a dog.
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Sit-down restaurants used past 30 days: Ale House



5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.
wpn Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 4.9% less likely to own their home,

PO"O rop'cal 13.6% more likely to own a lower valued home, 9.1% less likely to have a single-family home, 7.9% less
CITRUS MARINATED CHICKEN Ilkely to have a dog'
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3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days.

Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 29.% more likely
to own their home, 29.1% more likely to own a higher valued home, 4.7% more likely to have a single-

family home, 7.2% more likely to have a dog.

TOOJAY’S

ORLY « BAKEAY + RUBTAURANT
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Sit-down restaurants used past 30 days: Too Jay's



CHICKEN & SEAFOOD

5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD in the past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 12.5% more likely to look
up D-I-Y advice online, 1.7% more likely to always vote in local elections, 43.% less likely to belong to a
gym, 6.4% more likely to fly domestic past yr
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| SPORTS GRILL |
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15.% more likely to fly domestic past yr.

8.2% or 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.
Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 22.5% more likely to look up D-
I-Y advice online, 2.7% more likely to always vote in local elections, 46.% more likely to belong to a gym,
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Sit-down restaurants used past 30 days: Duffy's




5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 33.9% more likely to look up D-I-
Y advice online, 7.% less likely to always vote in local elections, 35.2% more likely to belong to a gym,

27.6% more likely to fly domestic past yr.
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Polloropical

CITRUS MARINATED CHICKEN

5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.
wpn Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 18.2% more likely to look up D-I-Y

advice online, 22.2% less likely to always vote in local elections, 30.% more likely to belong to a gym, 7.%
more likely to fly domestic past yr.

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

ReGpE/  Hedth  Retaumnt DotvoumeM OmlinePhone  Medical  FIne/Diet  Home/  Apparel/  Job Search/
meal Plamning Information Information/  Advice  /VideoCall  Services/  informaton Gamlenideas Beauly ideas Postresume  Spirtuabty

Religion /  Take Onine  Education career Homework  EHlectronk  Genealogy Photography Parenting/ Online Datng

1 17.4%) 16.4%) N
i
=

Classes  [Researth Oevelopment [youworvour imwi {snapfish, FamilyAdvice  Service

suggestons Reviews (skype,  information schools, child's) shutterly,
FaceTime, appication, etc)
etc) Financing)
# who Used POLLO TROPICAL in the past 30 days uWPB

Political Activity: Adults 18 or older

9
87.9% 36.9% 34.6% 128.4%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None
(in District of Residence) Democrat Republican of These
Presideeal lecios: Ays
F Jential Elections: i E‘

Statewide Elections: Always
-

# who Used POLLO TROPICAL in the past 30 days =WPB

«
@MTO}J-&'O past 12-months Active Lifestyle Activites: Adults 18 or older

5a.3%|

Gilling-  Gandening lawnCare Swimming  Sicyding  Volunteer Fishing Belongto  Jogging-
Outdoar  [Flowersor Work Mealth Clubor  Running
Cooking  Vegetables) <ym

WPB DMA Scarborough R1 2026: Jan25-jan26 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

10+ trips 81,659
Golf

Bowling  Group Fimess Yoga-Pdates Baskethal  Hiking - Aduk Followa  Caregiver of
c

lass Bachpacking Continuing  Weight Loss Aging Parent
education  Progmm  or Relative
w who Used POLLO TROPICAL in the past 30 days uWPB

Quick service restaurants used past 30 days: Pollo Tropical
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BAKEAY  RESTAURANT

3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days.
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 11.1% less likely

to look up D-I-Y advice online, 28.5% more likely to always vote in local elections, 24.9% more likely to

belong to a gym, 23.7% more likely to fly domes
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CHICKEN & SEAFOOD

past yr., 7.8% more likely to smoke cigarettes.

5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD in the past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 25.9% more likely to use
QSRs past mo., 14.7% more likely to use Sit-Down Restaurants past mo., 17.6% more likely to use Casinos
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood

Cigarettes

= who Used BUD'S CHICKEN & SEAFOOD in the past 30 days

34.0%



DUEEYS m WP R

Past 30-days QSR Users: Adults 18 or older

"

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

60.4% more likely to smoke cigarettes.

8.2% or 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.
Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 20.4% more likely to use QSRs
past mo., 33.3% more likely to use Sit-Down Restaurants past mo., 91.3% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

hm
——r
T

11.2%

4 times

5 times

6-9times

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iilhllniff

Chiness  piza

Upscale  Seafood  Bagel /
Donut /
Bakery

malan  Meian swakhouse Wings/  Coffes
wurgers (| House/
sports Bar Coffee Bar

= who Used DUFFY'S SPORTS GRILL in the past 30 days HWPB = who Used DUFFY'S SPORTS GRILL in the past 30 days =mWPB = who Used DUFFY'S SPORTS GRILL in the past 30 days "WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re nt Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
95.6% 79.4% 100.0% 75.0% o e DUERYS STORTS GRILL e post 20 s Eodi
Caw mmremm S0 L E o T 19.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Ay of o Upscale Restaurant it FI
Wine m Table Games (Craps, Poker, etc.) ‘ J
Imported Beer M Stage Show / Concert
Domestic Regular Beer W Bar / Nightclub 8.5%
P -V Spor Beting
Microbrew / Craft Beer r_mw}o"‘% ' Spa B 2'2{?% s m
Other Gambling 1_5'935% Casinos visited past 12 hs: Yes / Cannabis Cigarettes
w who Used DUFFY'S SPORTS GRILL in the past 30 days WPB = who Used DUFFY'S SPORTS GRILL in the past 30 days = WPB = who Used DUFFY'S SPORTS GRILL in the past 30 days =WPB
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Sit-down restaurants used past 30 days: Duffy's



3 times
4 times
5 times
6-9times

10times or more

Total Monthly QSR Users:
95.2%

2 times

1time

79.4%

® who Used MILLER'S ALE HOUSE in the past 30 days

EWPB

Avg. Monthly QSR Meals:

Ce e

105.6% more likely to smoke cigarettes.

5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 19.9% more likely to use QSRs
past mo., 33.3% more likely to use Sit-Down Restaurants past mo., 96.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times

4 times

5 times

70

6-9times

10times or more
= who Used MILLER'S ALE HOUSE in the past 30 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

100.0% 75.0%

—ry
— Y
T
—
F
F

=WPB
nt Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

AT

Chinase . et Sumtborne o/ Coffes  Upscale  Seafosd bl
rgers/  Wouse (
!puns Bar coffee Bar -q

® who Used MILLER'S ALE HOUSE in the past 30 days "WPB
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used MILLER'S ALE HOUSE in the past 30 days 16.5%

ULCH 387,505 19.9%

Drank Past 30—days. Adults 18 or older

Liguor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

® who Used MILLER'S ALE HOUSE in the past 30 days

DMA

799,638

698,611

645,008

427,940

414,068

Scarborough R1 2026: lan25-lan26

41.1%
35.9%

33.2%

mWPB

Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Upscale Restaurant
Table Games (Craps, Poker, etc.) -

Used Past 30-days: Adults 18 or older
|
=

)

Stage Show / Concert
Bar / Nightclub
Sports Betting
Spa 28.7%
558507 8 96
Other Gambling Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
m who Used MILLER'S ALE HOUSE in the past 30 days = WPB = who Used MILLER'S ALE HOUSE in the past 30 days =-WPE
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Sit-down restaurants used past 30 days: Ale House



Pollofropical

CITRUS MARINATED CHICKEN

Past 30-days QSR Users: Adults 18 or older

"

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

m who Used POLLO TROPICAL in the past 30 days uWPB

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 79.4%
e T | S5 |

wrnl'

9.1% less likely to smoke cigarettes.

5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.
Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 25.9% more likely to use QSRs past
mo., 18.6% more likely to use Sit-Down Restaurants past mo., 29.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times 16 1%

3 times

4 times

5 times

6-9times

10times or more
m who Used POLLO TROPICAL in the past 30 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R
88.9% 75.0%

= WPB

nt Meals:

Drank Past 30—days. Adults 18 or older

Uauor
Any Type o Beer
Wine P 33.2%
ot
S —
J—— -V
Microbrew / Craft Beer “‘3:; '

# who Used POLLO TROPICAL in the past 30 days = WPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

. et Sumtborne o/ coffen
rgers/  Wouse (
s.uns Bar Coffee &ar

Uptcale  Sesfosd  Bagel/
Danut /
sakery

Chiness

= who Used POLLO TROPICAL in the past 30 days =wWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POLLO TROPICAL in the past 30 days 35.1%

ULCH 387,505 19.9%

Past 12 months Casino Activities: Adults 18 or older

212,325 10.9%

9.8%

Slot Machines
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Table Games (Craps, Poker, etc.) 190 514

Stage Show / Concert

Bar / Nightclub

28.7%

Sports Betting

Spa
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Other Gambling hs: Yes
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Used Past 30-days: Adults 18 or older
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Quick service restaurants used past 30 days: Pollo Tropical
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OELL + BAKEAY « RISTAURANT

Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5 times

6-9times

10times or more

#who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

EWPB

Total Monthly QSR Users: Avg. Monthly QSR Meals:
93.1% 79.4%

e PR - B

Casinos past yr., 13.5% less likely to smoke cigar

3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 17.2% more likely
to use QSRs past mo., 33.3% more likely to use Sit-Down Restaurants past mo., 37.3% more likely to use

BAKERY-RESTAURANT in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times 11.2%

4 times 7

5 times

6-9times

10times or more
u who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days mWPB
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re int Meals:

100.0% 75.0%

&

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

iilhihhlln

Pz malan  meon Sieakhouss Wings/  Coffes  Upicale Seafosd  Bagel
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Burgers | Wouse Danut /
Sports Bar Coffee sar Bakery
# who Used TOOJIAY'S DELI-BAKERY-RESTAURANT in the past 30 days =wPB

who Used TOOJAY'S DELFBAKERY-RESTAURANT in the... 18.6%
19.9%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

UL 387,505

Drank Past 30-days: Adults 18 or older

Liquor 799,638 41.1%

Any Type of Beer prrpy 35.9%

Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer 218,068 - v
" 11.6%
Microbrew / Craft Beer 4.8% '
#who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days =WpB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Past 12 months Casino Activities: Adults 18 or older
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Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub
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Sit-down restaurants used past 30 days: Too Jay's
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CHICKEHN & SEAFOOD

5.4% or 104,543 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD in the past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days are 44.6% more likely to have a
401K, 3.9% less likely to have an Auto Loan, 39.5% less likely to Invest/Trade Stocks Online, 42.7% more likely
to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older

Financial Services Has and/or Uses: Adults 18 or older
401K Plan  peyee 39.0%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds  preen LUX 15.3%
Money Market Funds L
Other (Crypto / NFTs [ Metals, etc.) M.i?n.x%
) 19.0%)
o x — e — e — o o e —
Second Home or Real Estate Property & 71% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Orline Bill Home Autoloan  Money  Certificates of Personal Loan Studentioan ~ Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
529 Plan / College Savings Plan E :‘f,’: iBecomt ‘:’Em” Mortgage
® who Used BUD'S CHICKEN & SEAFOOD in the past 30 days uWPB = who Used BUD'S CHICKEN & SEAFOOD in the past 30 days mWPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service ’
Accountant
Financial Planner
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Estate Planning 5% 12.6% 10,29
15.79%) 575 00% 2.0%
Real state Agert o Q. N N el " e
N ¢ 0.0% (*Past 12 Menths) Visa PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney B s Express Card Messenger
® who Used BUD'S CHICKEN & SEAFOOD in the past 30 days uWPB ¥ who Used BUD'S CHICKEN & SEAFOOD in the past 30 days N WPB
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood




8.2% o0
Adults

UFF!

| sPORTS GRiLL |

DUFEYY e

r 158,729 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL in the past 30 days.
18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days are 26.9% more likely to have a 401K,

46.% more likely to have an Auto Loan, 54.5% more likely to Invest/Trade Stocks Online, 24.2% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

Seif e
-

9.9%
272,848

Other (Crypto / NFTs [ Metals, etc.) m

9.2%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

15.3%

Money Market Funds L

15.3%
8%

Financial Services Has and/or Uses: Adults 18 or older

h h R S B o 2 2

Credit Card Online Mobile Online Bill

R " fro.
Second Home or Real Estate Property m Checking  Debitor ATM  Savings Home Autoloan  Money  Certificates of Personal Loan Studentioan ~ Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
; 528.2% Account Loanor Home Mortgage
529 Plan / College Savings Plan e Equity loan
m who Used DUFFY'S SPORTS GRILL in the past 30 days = WPB ® who Used DUFFY'S SPORTS GRILL in the past 30days H WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Aot 304,175 15.6%
301,473
Online Investing / tock Trading l
sl s
. 6.0%
Estate Planning 2.0%
o 15.7%) s 5% 4.6% 6.0% 2.6% 4.0%
fReal Estate Agent E.sw; = o ‘ ]
N 1.6% (*Past 12 Menths) VisA Paypal MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay Store Cudl Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 15% Express Messenger
# who Used DUFFY’S SPORTS GRILL in the past 30 days = WPB ¥ who Used DUFFY'S SPORTS GRILL in the past 30 days = WPB
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Sit-down restaurants used past 30 days: Duffy's




5.1% or 99,716 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE in the past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days are 43.6% more likely to have a 401K,
95.9% more likely to have an Auto Loan, 17.1% more likely to Invest/Trade Stocks Online, 22.% more likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older

757,500

IRA (Individual Retirement Account)
Stocks o sock Options
Mutual Funds 1;;%

Money Market Funds g 18%
Other (Crypto / NFTs [ Metals, etc.) -9'4”
A 10501 RUEYS
6.0% 17.4%}

) o~ . e . = -
Second Home or Real Estate Property & 71% Checking  Debitor ATM  Savings  CreditCard  Online Mokile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentioan  Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
; 74.0% Account Loanor Home Mortgage
529 Plan / College Savings Plan & s Eauity

# who Used MILLER'S ALE HOUSE in the past 30 days mWPB ® who Used MILLER'S ALE HOUSE in the past 30 days = WPB

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
349,814 %
lﬂ 2%
84% o oo o
R e
e |

Accountant

15.6%

Financial Planner
301,473 15.5%

15 6%

Online Investing / Stock Trading 259,701 13.

Insurance Agent at a Local Office (not online) . .
136,090
" 8 3.1%
Estate Planni
i 75 41 R

3%

N 1.8% (*Past 12 Menths) VisA PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay Store Cudl Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 15% Express Messenger
¥ who Used MILLER'S ALE HOUSE in the past 30 days ®WPB W who Used MILLER'S ALE HOUSE in the past 30 days HWPB
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Sit-down restaurants used past 30 days: Ale House



Polloropical

CITRUS MARINATED CHICKEN

5.7% or 111,472 of WPB DMA Adults 18 or older Used POLLO TROPICAL in the past 30 days.
Adults 18 or older who Used POLLO TROPICAL in the past 30 days are 22.8% more likely to have a 401K,

72.7% more likely to have an Auto Loan, 43.9% less likely to Invest/Trade Stocks Online, 3.7% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

Seif e

IRA (Individual Retirement Account)

15.3%
15.3%

12.3%
212,348 14.0%
13.3%
Other (Crypto / NFTs [ Metals, etc.) n oy
6.0%
T 7.1%
529 Plan / College Savings Plan %ﬁ%ﬁ%
W who Used POLLO TROPICAL in the past 30 days

Mutual Funds

Money Market Funds

Checking  Debit or ATM
Account card

Second Home or Real Estate Property

mWPB

Financial Services Has and/or Uses:

Adults 18 or older

o6 A% 2.4% 22%
g TN s

11.0%
£117.4%
’ e

Home Auto Loan Money  Certificates of Personal Loan Studentlcan Home Refinanced
Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
Account Loanor Home Mortgage
Equity Loan
® who Used POLLO TROPICAL in the past 30 days HEWPB

Savings Credit Card Online Moabile Online Bill

Professional Services Used*: Adults 18 or older

Tax Preparation Service
340,814 18.0%

Accountant

Financial Planner

7.5%
13.4%
SRR = @

3.7%
3.9%

Online Investing / Stock Trading

Estate Planning

75,415

7.9%
3.8%

Real Estate Agent

(*Past 12 Menths) Visa PayPal

Divorce / Family Attorney

0.5%
1.5%

# who Used POLLO TROPICAL in the past 30 days
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mWPB

'E'Past 3-Months Payment Methods Used: Adults 18 or older

10.2% 10.4%

8.2%
6.2% 6.0% 2.0%

Square Cash  Facebook Samsung Pay
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Cash App American
Express

W who Used POLLO TROPICAL in the past 30 days

MasterCard  Debit Card Venmo Apple Pay

Zelle
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Quick service restaurants used past 30 days: Pollo Tropical




CBAREAY . RESTAURAMT

3.2% or 62,966 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days.
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days are 2.4% more likely to

have a 401K, 36.8% more likely to have an Auto Loan, 107.8% more likely to Invest/Trade Stocks Online, 5.5%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account) e

Stocks or Stock Options

Mutual Funds 296, o

Money Market Funds et

Other (Crypto / NFTs [ Metals, etc.)

Bonds 14.3%

Financial Services Has and/or Uses: Adults 18 or older

o " e e = =
Second Home or Real Estate Property 7.1% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bil Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
o 72.8% Account Loanor Home Mortgage
529 Plan / College Savings Plan & as% Equity Loan
® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days mWPB ® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30days EWPB
Professional Services Used* : Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
R F
Fiandial Platner r
———
i 16.9%
sl s
" 8.8%
Estate Planning m‘
0.0% 4.0%
Real Etate Agert B 3 gy e - ... . - Y
N 3.4% (*Past 12 Menths) PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay Store Cudl Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 15% Express Messenger

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days
DMA Scarborough R1 2026: Jan25-lan26 Qual Intab

mWPB
100

¥ whe Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days B WPB
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Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an average of 3 days, 22 hours, 8
minutes and 34 seconds each week with All Forms of Media.

CHICKEN & SEAFOOD

83.9% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an avg. of 7 hours and 21 minutes each
week listening to All Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.

m:

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
77:18:07
Concurrent
2 sage %: 52.1%
3.4% whao Used BUD'S CHICKEN &
% of Total
Weekly H:M:

WPB
SEAFOOD in the past 30 days

Avg. Weekly
Hours:Minutes:

# who Used BUD'S CHICKEN & SEAFOOD in the past 30 days

mWPB
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e ORTS GRIL | 87.1% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an avg. of 7 hours and 50 minutes each week
listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an average of 3 days, 20 hours, 19
BMPE S wpn minutes and 32 seconds each week with All Forms of Media.

BT

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
77:18:07
Concurrent
usage %: 52.1%
who Used DUFFY'S SPORTS WPB
GRILL in the past 30 days

% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

m who Used DUFFY'S SPORTS GRILL in the past 30 days uWPB
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Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an average of 3 days, 4 hours, 43 minutes
and 16 seconds each week with All Forms of Media.

84.4% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an avg. of 7 hours and 36 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
soge %: 52.1%

who Used MILLER'S ALE HOUSE wrB
in the past 30 days

% of Total
Weekly H:M:

m who Used MILLER'S ALE HOUSE in the past 30 days uWPB
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Sit-down restaurants used past 30 days: Ale House



Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an average of 4 days, 4 hours, 24 minutes and
34 seconds each week with All Forms of Media.

Pollofropical

CITRUS MARINATED CHICKEN

76.8% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an avg. of 10 hours and 18 minutes each week
listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Quick service restaurants used past 30 days: Pollo Tropical




Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days spend an average of 4 days, 9
hours, 30 minutes and 21 seconds each week with All Forms of Media.

81.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days spend an avg. of 8 hours and 3 minutes
each week listening to All Local AM/FM Radio, representing 6.2% of totaltime spent with all forms of Media.
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Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an average of 3 days, 3 hours, 13
minutes and 44 seconds each week with All Forms of Ad-Supported Media.

82.1% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an avg. of 7 hours and 10 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 7.8% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING
Quick service restaurants used past 30 days: Bud's Chicken & Seafood




Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an average of 3 days, 0 hours, 6 minutes

and 58 seconds each week with All Forms of Ad-Supported Media.
80.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an avg. of 6 hours and 56 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 7.8% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING
Sit-down restaurants used past 30 days: Duffy's




Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an average of 2 days, 9 hours, 1 minutes
and 41 seconds each week with All Forms of Ad-Supported Media.

75.7% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an avg. of 6 hours and 17 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Sit-down restaurants used past 30 days: Ale House



10 seconds each week with All Forms of Ad-Supported Media.

73.1% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an avg. of 9 hours and 33 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 8.9% of totaltime spent with all forms of Ad-Supported Media.

Pollotropical

CITRUS MARINATED CHICKEN

Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an average of 3 days, 6 hours, 23 minutes and
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Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days spend an average of 3 days, 10
hours, 21 minutes and 9 seconds each week with All Forms of Ad-Supported Media.

71.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days spend an avg. of 6 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 5.9% of total time spent with all forms of Ad-Supported Me
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Sit-down restaurants used past 30 days: Too Jay's



| Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an average of 10
hours and 44 minutes each day with All Forms of Ad-Supported Media. 82.1% listen to Local AM/FM
Radio for an avg. of 61.5 minutes/day. (Local Radio delivers 7.8% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an average of 10 hours

and 18 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio
for an avg. of 59.6 minutes/day. (Local Radio delivers 7.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an average of 8 hours

WPre

for an avg. of 53.9 minutes/day.

and 8 minutes each day with All Forms of Ad-Supported Media. 75.7% listen to Local AM/FM Radio
(Local Radio delivers 8.3% of Time with Ad-Supported Media.)
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CITRUS MARINATED CHICKEN

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an average of 11 hours and
11 minutes each day with All Forms of Ad-Supported Media. 73.1% listen to Local AM/FM Radio for

an avg. of 81.9 minutes/day.

(Local Radio delivers 8.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days spend an

AESTAuRANT

W

Top-13 All Forms o_f Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)

E— (Wb A
Email/Text/IM/Zoom,ete. (Personal & Work)
Local AM/FM Radio

Facebook

Non-Premium Cable TV Networks
Local TV Stations

Games/Fantasy/Betting Sites

Instagram

Amazon Prime/\MDbFireTV

wwho Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

% Time spent:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

52, 196

=WPB

who Used TOOJAY'S DELI-
BAKERY-RESTAURANT in
the past 30 days.

™ T N = o™
§ ¥ ERR X3R5 R

(ayeroge Doy}

average of 11 hours and 45 minutes each day with All Forms of Ad-Supported Media. 71.8% listen to
Local AM/FM Radio for an avg. of 58. minutes/day.(Local Radio delivers 5.9% of Time with Ad-Supported Media.)

Local AM/FM
Facebook Radio
95.6 69.1

Billboards
& Signs
(Weekly

Drivers)...

Email/Text/I
M/Zoom,etc.
(Personal &
Work)...

al TV Stations

Amazon
Prime/IMDb/
FireTV
482

Non-Premium Cable TV
Networks
108.2

Instagram
43.3

Non-Premium Cable TV
Networks
111.0

Local TV Stations
108.3

Facebook
59.0

Local AM/FM Radio
71.7

Amazon
Prime/IMDb
/FireTV
35.4

Billboards &
Signs (Weekly
Drivers)
482

Instagram

28.8

Search| Games/ New

Emall/Text/IM| (Google' Fantasy
/Zoom,etc. “Bing | /Betti..
(Personal & etc.)
Work)... 284

Groce...

s/We
ath...

Ba..

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

= WPB

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

(average weat)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Shopping (incl. Food/Auctions/T ravel, etc.)

Tatal Persons

T e IR
—m

_ﬂl
m—,m—' e it
Adults 18 or older

e
P — -
.
— R
gmx;ﬂ who Used TOOJAY'S DELI-

BAKERY-RESTAURANT in
the past 30 days

=
=
e
H

Pl
3
B

B (=t LN
o My e )
1=

Avg. Hours+Minutes/day with All &%

=

3%

amsonpimemobsery NS TR 527,
® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days = WPB
wPB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 100
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &

farsage 22

Avg. Minutes/day Spent): Adults 18 or older

Amazon
Facebook Prime/IMDb/FireTV
8 834

EmailfText/l | Billboards
M/Zoom,ete . & Signs
Personal&  (Weekly

Work)... Drivers)...

Local TV Stations
140.0
| Local AM/FM
Radio

580 Search

(Google,
Bing,
etc)
31.7

5}“”9 News/
PINE | Wea...
(incl.
Food/
Auc...

Non-Premium Cable TV

Networks Instagram

Non-Prem

Local TV Stations
103.9

m Cable TV

Amaz
Local AM/FM Radio  Prime/IMD

68.1

on
b/FireTV

62.0

Email/Text/ = Search
IM/Zoom,et  (Google,

¢. (Personal
& Work)...

Facebook
53.6

Shoppi
Billboards &
Signs (Weekly
Drivers)
482

Instag
ram
236

g (incl.
Food/...

Bing,
etc)...

n New
sfW

Groce...

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

Sit-down restaurants used past 30 days: Too Jay's

soefa.ai

=WPB

® Share of Everything
for Anything _




-
&2

- 85,850 or 82.1% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day representing
42.8% of all time spent daily with Ad-Supported Audio.
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- 128,488 or 80.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 37.9% of
all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Duffy's



- 75,440 or 75.7% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day representing 39.7% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CITRUS MARINATED CHICKEN
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- 81,463 or 73.1% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 81.9 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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- 45,212 or 71.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30

days listen to Ad-Supported Local AM/FM Radio for an average of 58. minutes every day
representing 32.9% of all time spent daily with Ad-Supported Audio.

% Time Spent

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

32.4%

e e 4N
R w3

5

20

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

i
0 D )
bR R R R R

Local AM/FM

SiriusXm
44.2

Amazon
Music
16.0

Pandora
15.4

YouTube
Music
12.8

Spotify
11.3

All Others
11.0

Local AM/FM

SiriusXM
23.7

YouTube
Music
16.4

TV Music

Podcasts
20.7

Spotify
16.9

Amaz

on Oth
Musi = g

Con 8.5

All
Pandora
13.1

Owne Appl iH...

Apple Music a g = . .
: Mﬁs - ik e O G Radio Podcasts Owned Radio Channels Music e
iHeartRadio mr#&% BAKERY-RESTAURANT in g 69.1 255 Musi... 71.7 13.4 12.6 M... Au...
= the past 30 days .
Audiobooks Hﬁ% 1.5%
# who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30days = WPB = who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days =WPB
Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons. % Time Spent-

Local AN F M Radio. el ¥ 7

Podcasts

TV Music Channels
YouTube Music
Pandora
Amazon Music
Spotify

All Others
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days
Scarborough R1 2026: Jan25-Jan26

wes

DMA

Fazisse | 21 7% m
T 4]
asssa | 2250 e
icsa01 | 2.
150, | ol

e s0s | e
P 00

P 004

P 0%

2.3

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

who Used TOOJAY'S DELI- WPB
BAKERY-RESTAURANT in
the past 30days

ggggggia

Radio
58.0

uWPB

Qual Intab 100

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reseived.

Podcasts
21.9

Amazon Music
17.0

Local AM/FM

Pandora
17.6

YouTub
e Music
11.4

All Others
14.0

v iHe
Mus art
iC.... R...

SiriusX
M
9.2

Local AM/FM Radio
68.1

Podcasts
20.1

TV Music
Channels
13.4

Pandora
12.7

YouTube
Music
14.6

Amaz
on
Music

¥ who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30days

Sit-down restaurants used past 30 days: Too Jay's

=WPB

soefa.ai

* Share of Everything
for Anything _




listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day representing
42.8% of all time spent daily with Ad-Supported Audio.
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| 128,488 or 80.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days listen to
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Ad-Supported Local AM/FM Radio for an average of 53.9 minutes every day representing 39.7% of

75,440 or 75.7% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days listen to
wa all time spent daily with Ad-Supported Audio.
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81,463 or 73.1% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 81.9 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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TOOJAY"S

RAY s RERTAURANT

! ] 45,212 or 71.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
WP days listen to Ad-Supported Local AM/FM Radio for an average of 58. minutes every day

representing 32.9% of all time spent daily with Ad-Supported Audio.
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85,850 or 82.1% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Rock,
Classic Hits, and News/Talk/Information.
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128,488 or 80.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,

Urban AC, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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75,440 or 75.7% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Classic Hits, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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81,463 or 73.1% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Urban AC,
Country, and Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
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. 62,627 or 59.9% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days
WP@ watch Ad-Supported Local TV Stations for an average of 122.2 minutes every day representing 28.4%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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115,170 or 72.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days watch
Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing 25.4% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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74,802 or 75.% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 88.6 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Video.
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66,428 or 59.6% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days watch Ad-
Supported Local TV Stations for an average of 128.8 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Video.

Pollofropical

CITRUS MARINATED CHICKEN

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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51,222 or 81.3% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days watch Ad-Supported Local TV Stations for an average of 140. minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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62,627 or 59.9% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days
watch Ad-Supported Local TV Stations for an average of 122.2 minutes every day representing 28.4%
of all time spent daily with Ad-Supported Video.
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7 115,170 or 72.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days watch
wpn Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing 25.4% of all
time spent daily with Ad-Supported Video.
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74,802 or 75.% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days watch Ad-
wpn Supported Local TV Stations for an average of 88.6 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Video.
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Pollofropical

CITRUS MARINATED CHICKEN

66,428 or 59.6% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days watch Ad-
Supported Local TV Stations for an average of 128.8 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Video.
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51,222 or 81.3% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days watch Ad-Supported Local TV Stations for an average of 140. minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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’ 62,627 or 59.9% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days

watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Court Shows, Comedies, Movies, and Dramas.
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’ 115,170 or 72.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies,
Movies, Local News - Evening, and Dramas.

Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average week
Local News - Evemng

Comedies

Sports

Local News - Morning
Movies

Dramas

Game Shows
National/Network News.
Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

Toto! Persons.

P S—
31—
PR —
i

® who Used DUFFY'S SPORTS GRILL in the past 30 days

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

who Used DUFFY'S SPORTS
‘GRILL in the past 30 days

EWPB

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

¥ ime Spent . (AYSIRRE.Q31)

Dramas
324

Comedies Movies
19.6 18.6

Local News -
Morning
33.6

o Court Shows
Game Sl‘w 121

) Food/Co |
Mystery/S ns i oking
Shows

7.6

ent.

Local News -

Evening
2438

Comedies Game Shows
22.1 215

Local
News -

Mystery/S
uspense/C

Movies rime Late
211 16.7 16.0

Nationa Food

I/Netw /Coo

k king

Court Shows Show
17.4 119 S...

= who Used DUFFY'S SPORTS GRILL in the past 30 days

= WPB

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

% Time Spent

{averoge week]
Local News - Evening

Sports

Local News - Morning
Comedies

Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

wrs

DMA

Tomal Persons:

S e (R
R — T
T R
E —

RS —n

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

18orolder
S I—Y
oyaso | 230 i 1:43
s sia | 2305} e Wi

270735 | 219% |
(570,735 |

= who Used DUFFY'S SPORTS GRILL in the past 30 days
Scarborough R1 2026: lan25-Jan26 Qual Intab 169

GRILL in the past 30 days

=WPB

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

11.6%)
12.3%)
3.8%

1.1%)

0

m Mo [N [ T N 8

~ Fouen (L R e [ [

R ESes o B leie o8y Ko
? 3

o

Ad-Supported Local TV Station Programs (% Time Spent &

[Aversge bey)

Avg. Minutes/day Spent): Adults 18 or older

Dramas
31.7

Comedies
17.3
Dramas
35.5

rt Shows
2.1

Game Shows
15.8

Local News -

Mystery/Suspense/Cri
me [ Sho... Morning
14.9 - 33.6

Local News -

Evening
26.3

Movies Game Shows
224 215

Local
Court News -
Shows Late

16.0

Comedies
21,2

Late Night

Mystery/Susp alic

ense/Crime
17.8 Food/Coa..

= who Used DUFFY'S SPORTS GRILL in the past 30 days

Sit-down restaurants used past 30 days: Duffy's

uWPB
* Share of Everything

& for Anything G



Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average week
Local News - Evemng

Comedies

Sports

Local News - Morning
Movies

Dramas

Game Shows
National/Network News.
Food/Cooking Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

’ 74,802 or 75.% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies,
Movies, Local News - Evening, and National/Network News.
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_ ’ 66,428 or 59.6% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days watch Ad-
‘ Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,

Shows, and Local News - Morning.
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’ 51,222 or 81.3% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Dramas,
Local News - Evening, Movies, and National/Network News.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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' 94,123 or 90.% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days use
Ad-Supported Social Media for an average of 202.7 minutes every day representing 27.5% of all time
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' 129,530 or 81.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days use Ad-
Supported Social Media for an average of 135.8 minutes every day representing 21.6% of all time
spent daily with Ad-Supported Digital Media.
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' 84,023 or 84.3% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days use Ad-

Supported Social Media for an average of 102.9 minutes every day representing 21.2% of all time
spent daily with Ad-Supported Digital Media.
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' - = . 96,345 or 86.4% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days use Ad-
PO"O rop'car L : Supported Social Media for an average of 206.2 minutes every day representing 25.5% of all time
P spent daily with Ad-Supported Digital Media.
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49,153 or 78.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days use Ad-Supported Social Media for an average of 214.3 minutes every day representing 29.6%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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91,248 or 87.3% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days use
Ad-Supported Facebook for an average of 69.1 minutes every day representing 34.1% of all time
spent daily with Ad-Supported Social Media.
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DUFFY§

128,856 or 81.2% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days use Ad-

Supported Facebook for an average of 55.4 minutes every day representing 40.8% of all time spent
daily with Ad-Supported Social Media.
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78,307 or 78.5% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 42.1% of all time spent
daily with Ad-Supported Social Media.
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82,137 or 73.7% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days use Ad-

Pollofropical

CITRUS MARINATED CHICKEN

Supported Facebook for an average of 71.1 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.
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TOOJAY"S

ORLL - BAREAY - AEATAURANT

Avg. Week All Sacml Medla (Persons & % Reach) Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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49,153 or 78.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days use Ad-Supported Facebook for an average of 88.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Social Media.

Reddit
X PP ——
..
Pinterest m-m
Snapchat m%m
Others(Rumble, Threads,... m %
Blogs/Message Boards (read... m Hqgg'g%
tumblr 16%

3.3%

= who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who Used TOOJAY'S DELI-
BAKERY-RESTAURANT in
the past 30 days

u WPB

o
o
0.
3

S co s
E> 0 e = el
B S8 SBS SRS S S o

Facebook
95.6

Instagram

43.3

TikTok
19.3

YouTube
Video

28.3

LinkedIn
10.2

Whats
App...

Facebook
59.0

Instagram YouTube Video

28.8

26.9

What
LinkedIn [_' SAp...
8.6 >

Blo.. @
TikTok Reddit
15.0 7.3

# who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

u WPB

Avg. Week Ad- Sug_qorted Social Media (Persons & % Reach): Adults 18 or oider

D ———— ¥

Facebook
instagram
YouTube Video m_m
ok R Y
Linkedin
Recae PR R v
WhatsApp  PPEE R A T

X PR —tR
pneres - S R
lvé%m
Blogs/Message Boards (read... -m 4.1% 9.9%

rumblr P %

Snapchat
Others(Rumble, Threads,...

® who Used TOOJAY'S DELI-BAKERY- RESTAURANT in thepist 30 days

weB DMA Scarborough R1 2026: Jan25-lan26

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

Ider
who Used TOOJAY'S DELI- WPB
BAKE RV RESTAURANT in

past 30days
u'WPB

Qual Intab 100

1!

[

3

R

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

= B o i o !
Vs B T e T Yo Sa e ¥ (e I
B GBS B8 B PR SR 8 B = i

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook
88.2

Instagram
39.6

YouTube

LinkedIn
104

Video
29.2

Facebook
53.6

Instagram
23.6

YouTube Video
26.8

Reddi Pinte

Linked|
n - res...

= who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

Sit-down restaurants used past 30 days: Too Jay's

= WPB
® Share of Everything



91,248 or 87.3% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days use
WPB Ad-Supported Facebook for an average of 69.1 minutes every day representing 34.1% of all time

7o g\
9 v,
CHICKEN & SEAFOOD

spent daily with Ad-Supported Social Media.
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"Share of Ad-Supported Social Media"

who Used BUD'S CHICKEN WPB
% of Weekly & SEAFOOD in the past 30
Time Spent w. 54.8% days
Ad-Suppo 50.6%
Social Media:
32.8% 31.5% 32.4% 32.6%

30.6%  30.4%

20.8% 22.8%

4.1%

17,
70

32,969 342,001 33,913 524,983 34,125 471,937

© 91,248 1,421,333 16,620 443,415

57,332 898,629

52,856 709,398

21,780 79,804

34,286 595,088

31,744 425,158

Awi;aee Facebook Instagram YouTube Video Blogs/Message TikTok X Pinterest LinkedIn Reddit WhatsApp
Daily Minutes
Using Ad-Supported Boards (read
= who Used BUD'S CHICKEN & SEAFOOD in the past 30 days = WPB
;] DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 121 WESTPALM BEACH-BOCA RATON ~ DMA  Scarborough R12026:Jan25Jan26  Qual Intab 2,551 ﬁ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, i for Anything _ =

Quick service restaurants used past 30 days: Bud's Chicken & Seafood



128,856 or 81.2% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days use Ad-

MUP]FYS ) wpn Supported Facebook for an average of 55.4 minutes every day representing 40.8% of all time spent

i daily with Ad-Supported Social Media.

Weekly 81.2% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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78,307 or 78.5% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days use Ad-
Supported Facebook for an average of 43.3 minutes every day representing 42.1% of all time spent
daily with Ad-Supported Social Media.
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Avg. Hours+Minutes/day with Ad-Supported
Reach % 78 .59

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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Sit-down restaurants used past 30 days: Ale House




Pollofropical

CITRUS MARINATED CHICKEN
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® who Used POLLO TROPICAL in the past 30 days = WPB

82,137 or 73.7% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days use Ad-
Supported Facebook for an average of 71.1 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

_
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49,153 or 78.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days use Ad-Supported Facebook for an average of 88.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Too Jay's



CHICKEN & SEAFOOD

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,609; Local
Radio: 5,423; Social Media: 4,987; Non-Prem. Cable: 2,332; Local TV: 1,913 reaching
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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DUEEYY == WPE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,512;
Local Radio: 8,061; Social Media: 7,234; Non-Prem. Cable: 4,189; Local TV: 3,645 reaching
Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used DUFFY'S SPORTS GRILL in the
past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,127;
Social Media: 5,003; Local Radio: 4,691; Non-Prem. Cable: 2,821; Local TV: 2,503 reaching
Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days.
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Polmpical'

CITRUS MARINATED CHICKEN

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,524;
Social Media: 6,103; Local Radio: 5,081; Non-Prem. Cable: 2,888; Local TV: 2,361 reaching
Adults 18 or older who Used POLLO TROPICAL in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POLLO TROPICAL in the past 30
days
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CREBTAvRANT

WPB

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,493;
Social Media: 3,404; Local Radio: 2,706; Non-Prem. Cable: 2,301; Local TV: 1,759 reaching
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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81,121 or 77.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days
spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 68.6% Listen to Local
Radio Stations Out-of-Home for an average of 37.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older

(Average week)
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149,313 or 94.1% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend
an average of 41.9 minutes per day driving, seeing Billboards and Signs. 67.7% Listen to Local Radio

Stations Out-of-Home for an average of 36.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older

(Average week)
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87,009 or 87.3% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an
average of 45.8 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio
Stations Out-of-Home for an average of 32.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Pollofropical

CITRUS MARINATED CHICKEN

99,186 or 89.% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an
average of 49. minutes per day driving, seeing Billboards and Signs. 61.1% Listen to Local Radio
Stations Out-of-Home for an average of 49.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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58,036 or 92.2% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days spend an average of 33.2 minutes per day driving, seeing Billboards and Signs. 60.% Listen to
Local Radio Stations Out-of-Home for an average of 35.2 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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81,121 or 77.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days spend an
wpn average of 48.2 minutes per day driving, seeing Billboards and Signs representing 31.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



5 | 149,313 or 94.1% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend an
MMPPYS | wpn average of 41.9 minutes per day driving, seeing Billboards and Signs representing 32.5% of all Time Spent
[erexsony with Ad-Supported Out-of-Home Media.
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Sit-down restaurants used past 30 days: Duffy's



187,009 or 87.3% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an average
of 45.8 minutes per day driving, seeing Billboards and Signs representing 35.% of all Time Spent with Ad-
Supported Out-of-Home Media.

L
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Polmpical'

CITRUS MARINATED CHICKEN

99,186 or 89.% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an average of

wpn‘ 49. minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent with Ad-

Supported Out-of-Home Media.
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58,036 or 92.2% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

wpn‘ ‘spend an average of 33.2 minutes per day driving, seeing Billboards and Signs representing 28.% of all Time

TOOJAY'S
ESpent with Ad-Supported Out-of-Home Media.
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CHICKEN & SEAFOOD

81,121 or 77.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days
spend an average of 48.2 minutes per day driving an average of 28. miles each day and are 176.%
more likely to use Palm Beach Lakes Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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likely to use Donald Ross Road than the Metro average.

149,313 or 94.1% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days spend
wpn an average of 41.9 minutes per day driving an average of 24.4 miles each day and are 125.8% more

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Duffy's

Top-26 Employment Zip Codes: Adults 18 or older
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87,009 or 87.3% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days spend an
average of 45.8 minutes per day driving an average of 26.6 miles each day and are 250.3% more
likely to use Indiantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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99,186 or 89.% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days spend an
wpn average of 49. minutes per day driving an average of 28.5 miles each day and are 105.9% more likely
to use State Road 70 than the Metro average.

Polioropical

CITRUS MARINATED CHICKEN

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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TOOJAY"S

ORLI = RARERT : AEBTAURANT

58,036 or 92.2% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30
days spend an average of 33.2 minutes per day driving an average of 19.3 miles each day and are
142.7% more likely to use Gateway Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Too Jay's

Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood
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Sit-down restaurants used past 30 days: Duffy's
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. 19,329 or 18.5% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.7 minutes every day representing 32.1%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

_-m.m

m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Sunday}
104

Direct Mail
Advertising
(excluding
Catalogs)

(Daily+Sunday)
6.7

New York Times
(Daily+Sunday)
86

New York Times

Wall Street
Journal (Daily)
66

Loz al Daily

New York Times
(Daily+Sunday)
105

New York Times ‘Wall Street Journal
(Sunday) (Daily)
126 95

Local Daily

1s)
(Daily+Sunday)
85

USA Today (Daily)
87

New York Times
(Daily)
83

Direct Mail

Advertising
(excluding

Catalogs)

Local Daily
N

Catalogs
USA Today (Daily) who umdv BUD'S CHICKEN & WPB.
All Local Weekly Newspapers - % i%g SO e
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Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books
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New York Times
(Sunday)
104

Local Daily
Newspaper(s)
(Sunday)
94

Direct Mail
Advertising
(excluding Catalogs)
68

Magazines
94

Wall Street Journal
(Daily)
66

New York Times
(Daily)
6.8

USA Today (Daily)
6.2

Local Daily
Newspaper(s) (Daily
61

New York Times
(Sunday)
126

Local Daily
Newspaper(s)
(Sunday)
120

Wall Street Journal
(Daity)
9.5

New York Times
(Daity)
83

Direct Mail Adverti

USA Today (Dally)
87

Local Daity
Newspaper(s)

Catalogs)

72
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood
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. 59,716 or 37.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL in the past 30 days read

Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 35.%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach) Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers
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= who Used DUFFY'S SPORTS GRILL in the past 30 days
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in the past 30 days
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Sunday)
124

‘Wall Street Journal
{Daily)
106

New York Times
(Daily+Sunday)
29

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daily
Newspaper(s)
(Daity
80

New York
Times (Daity)
74

Direct Mail
Advertising
(excluding
Catalogs)
73

New York Times
(Sunday)
126

New York Times
(Daily+Sunday)
105

Wall Street Journal
(Daity)
95

USA Today (Daily)
87

Local Daily
N

Local Daily

1s)
(Daily+Sunday)
85

New York Times
(Daily)
83

Direct Mail

Advertising
(excluding

Catalogs)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
(sunday)
124

Local Daily
Newspaper(s)
(Sunday)
118

Wall Street
Journal (Daiy)
106

Local Daily
Newspaper(s) {Daily
80

USA Today (Daily)
75

Magazines
84

New York Times
(Daily)

(excluding Catalogs)
73

New York Times
(Sunday)
126

Local Daily
Newspaper(s)
(Sunday)
120

Wall Street Journal
(Daity)

USA Today (Daly)
95 87

Local Daily
New York Times  Newspaper(s)

(Daity)
83

Direct Mail Advert
Catalogs)
72

m who Used DUFFY'S SPORTS GRILL in the past 30days

Sit-down restaurants used past 30 days: Duffy's
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. 40,348 or 40.5% of Adults 18 or older who Used MILLER'S ALE HOUSE in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 33.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Local Dy Newspaper o) Dsilssundey) e T e

Local Daily Newspa per(s) (Sunday)
Books
New York Times (Daily+Sunday)

New York Times (Sunday)

% Time spent.

Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

New York Times (Daily)
Wall Street Journal (Daily)
Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers
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New York Times
(Sunday)
122

New York Times
(Daily+Sunday)
107

New York Times
(Daily)
92

Direct Mail

Advertising

(excluding

Catalogs)
76

ma;\.umnm-;
83

Local Daily
Newspaper(s)
(Daily

New York Times
(Sunday)
126

(Daily+Sunday)

USA Today (Daily)
87 85

New York Times

New York Times
(Daily+Sunday)
105

‘Wall Street Journal
(Daily)
95

Local Daily
Newspaper(s)
(Daily
78

(Daily)
83

Direct Mail
Advertising
(excluding
Catalogs)
12

® who Used MILLER'S ALE HOUSE in the

past 30 days

u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
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New York Times
(sunday)
122

Local Daily
Newspaper(s)
(Sunday)
116

Wall Street Journal
(Daily)
96

Local Daily
Newspaper(s)
(Daily
78

Magazin...

New York Times

(Daily)
92

Direct Mail
Advertising
(exciuding
Catalogs)
76

New York Times
(Sunday)
126

Local Daily
Newspaper(s)
(Sunday)
120

Wall Street Journal

(Daity)

9.5

USA Today (Dally)
87

Local Daity
New York Times Newspaper(s)
(Daity) (Daily
83 78

Direct Mail Adv
Magazines
83
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Sit-down restaurants used past 30 days: Ale House
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Polmpical"

CITRUS MARINATED CHICKEN

. 23,362 or 21.% of Adults 18 or older who Used POLLO TROPICAL in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 27.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.

Direct Mail Advertising (excluding Catalogs)

F s —cm T
——————_ 178
B e CR

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily
Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily+Sunday)

oot e SR R itk
New Yok Times (0alh)

Wall Street Journal (Daily) 4.0%

Catalogs M%
USA Today (Daily) mm‘ 3.3% who Used POLLO TROPICAL in

the past 30 days
All Local Weekly Newspapers

P — A i

New York Times
(Sunday)
104

New York Times
(Daity+Sunday)
89

‘Wall Street Journal

(Daily)
81

Local Daily

Local Daily
) (Daily

Direct Mail
Advertising
(excluding
Catalogs)
76

New York
Times (Daily)
73

New York Times
(Daily+Sunday)
105

New York Times ‘Wall Street Journal
(Sunday) (Daily)
126 95

USA Today (Daily)
87

Local Daily

Local Daily

1s)
(Daily+Sunday)
85

New York Times
(Daily)
83

Direct Mail

Advertising
(excluding

Catalogs)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs) m
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily) m w

Catalogs

Avg. Hours+Minutes/day with Ad- %
Supported Print Media: Adults 18 or olderm
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A

mozem EEEVEN A%
WPB

who Used POLLO TROPICAL in M
the past 30 days 4

Magazines

USA Today (Daily)
All Local Weekly Newspapers

Books

_ 0:0% 0.0%

Local Daily
Newspaper(s)
(Sunday)
1038

New York Times
(Sunday)
104

Wall Street Journal
(Daily)
81

Local Daily Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily
80 19

USA Today (Daily)
77

New York
Direct Mail Advert Ti
{excluding Catalogs) (Daily)
76 73

New York Times
(Sunday)
126

Local Daily
Newspaper(s)
(Sunday)
120

Wall Street Journal

(Daity)
9.5

New York Times

(Daity)
83

USA Today (Dally)
87

Local Daity
Newspaper(s)

Direct Mail Adverti

Catalogs)

72
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. 27,326 or 43.4% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30

days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day
representing 31.6% of all time spent daily with All forms of Print Me

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

M‘
m

mrw
m 13.3% 3%,

= who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days uWPB

% Time Spent.

Vit

Avg. Hours+Minutes/day with All m
Print Media: Adults 18 or older
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BAKERY-RESTAURANT in the past

30 days

New York Times
(Sunday)
160

Wall Street Journal
(Daily)
106

New York
Times

(Daity} Magazines

9.4 9.1

Direct Mail
Advertising

New York Times (excluding
{Daily+Sunday) Catalogs)

127 24 79

New York Times
(Sunday)
126

New York Times
(Daily+Sunday)
105

Wall Street Journal
(Daity)
95

New )
USA Today (Dally) | (Daily+Sunday)
87 85

New York Times
(Daily)
83

Direct Mail
Local Daily Advertising
(excluding
Catalogs)
12

= who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days

uWPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily) m m-

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books

WwprB DMA
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

g
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Local Daily
Newspaper(s) (Sunday)

New York Times
(Sunday)
160

Local Daily
Newspaper(s} Wall Street
(Daity+Sunday) Joumal (Daily)
114 10.6

Local Daily Newspaper(s)
(Daily

100 2
New York Times

(Daily) Magazines
94

Direct Mail Adve
USA Today (Daily) Catalog
. 79

New York Times
(Sunday)
126

Local Daily
Newspaper(s)
(Sunday)
120

Magazines
83

Wall Street Journal
(Daily) USA Today (Daily)
9.5 8.7

Local Daiy
New York Times Newspaper(s)
(Daily) (Daily

83 78

Direct Mail Advertising (excluding
Catalogs)
72
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Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Video Streaming Services

Local Broadcast TV

"Advertising Actions'’

P18+ who Used BUD'S CHICKEN & SEAFOOD in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

729,850 37.5%
576,926 29.7%

690,456 35.5%
493,403 25.4%

335,641 17.3%

301,444

317,213

Local AM/FM Radio

263,356 13.5%

Newspapers
Podcasts
Audio Streaming Services

Billboards

211,123 10.9%

192,687 9.9%

WEST PALM BEACH-BOCA RATON
192,729 9.9%

121,134 6.2%
m P18+ who Used BUD'S CHICKEN & SEAFOOD in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WESTPALMBEACH-BOCARATON DMA  ScarboroughR12026:Jan25-Jan26 Qualintab: 121 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reservet soe a ’ al for Anything «

Quick service restaurants used past 30 days: Bud's Chicken & Seafood



m

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Social Media
LocalBroadcast TV

Video Streaming Services

"Advertising Actions'’

’ P18+ who Used DUFFY'S SPORTS GRILL in the past 30 days (Shopped/Visited/Bought

past 3mos Due to Ads on %)

576,926 29.7%
690,456 "~ 35.5%

493,403 25.4%

729,850 37.5%

317,213 16.3%

301,444 15.5%

Local AM/FM Radio

Newspapers
Billboards
Podcasts

Audio Streaming Services

211,123 10.9%

121,134 6.2%

WEST PALM BEACH-BOCA RATON
192,687 9.9%

192,729 9.9%

m P18+ who Used DUFFY'S SPORTS GRILL inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WESTPALMBEACH-BOCARATON DMA  ScarboroughR12026:Jan25-Jan26 Qualintab: 169 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reservet soe a ’ al for Anything «

Sit-down restaurants used past 30 days: Duffy's



Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions'’

P18+ who Used MILLER'S ALE HOUSE in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

576,926 29.7%

493,403 25.4%
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Cable TV Networks
LocalBroadcast TV

Video Streaming Services
Social Media
Newspapers

Audio Streaming Services
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729,850

211,123

192,729 9.9%

192,687 9.9%
Billboards  prrgey 6.2%
m P18+ who Used MILLER'S ALE HOUSE inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Ale House
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P18+ who Used POLLO TROPICAL in the past 30 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

Social Media

576,926 29.7%

729,850 37.5%
Websites 690,456 35.5%

Video Streaming Services

301,444

Broadcast, Cable, & SatTV

493,403

Billboards

Local Broadcast TV
Podcasts
Local AM/FM Radio
Audio Streaming Services
Newspapers
i oo

121,134 6.2%
m P18+ who Used POLLO TROPICAL in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Quick service restaurants used past 30 days: Pollo Tropical
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We U\P Bl “Advertising Actions’
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I
- | P18+ who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail 576,926 29.7%
Websites 690,456 7 35.5%
Social Media
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Local Broadcast TV 317.213

Cable TV Networks
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Podcasts gses oraseohiail
Audio Streaming Services WEST PALM BEACH-BOCA RATON
Billboards &3

121,134 6.2%

m P18+ who Used TOOJAY'S DELI-BAKERY-RESTAURANT in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Too Jay's



